Winnipeg SUN

The Winnipeg SUN has forged a reputation built on solid local news, feisty opinions DESFHH“E
and the best sports coverage in the market for over three decades. With an MEHS“BES
audience that skews significantly younger than its competition, the SUN continues e e

to appeal to readers as the fun, brash alternative to the stale broadsheet across the g udwends - ° ' b '
street e
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= 66% are adults 18-49

= 63% are married/living together

= 81% are home owners

= 60% have at least some post secondary
education
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SOURCE: 2010 NADbank Readership Numbers: Winnipeg CMA, CUME Readers unless otherwise stated. CCAB Audit Report ending Dec 2010



	Slide Number 1

